RECOUP RESEARCH COMMUNICATION STRATEGY
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1. OBJECTIVES OF THE RPC
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2. COMMUNICATION OBJECTIVES, PRINCIPLES AND KEY MESSAGES

2.1 Objectives
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2.2 Principles
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Communication as a process, on-going process



Integrity, -
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Engagement with policy-makers and user groups:
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Pro-activeness, +
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Participation, participatory
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Decentralisation, < :
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Cost effectiveness,
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2.3 Key Messages
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3. KEY AUDIENCE(S)
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Government officials

International organizations
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Research communities in the North and South
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Non-governmental and community based organizations
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General public
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4. THE RPC PRIORITIES
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5. COMMUNICATION CHANNELS
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Table 1. Target Audiences and Communication Channels
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6. COMMUNICATION PLAN

6.1. Communication Activity Plan
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Table 2. Communication Activity Plan
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6 Budget 7
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Subtotal: £4,000
Dissemination
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Dissemination workshops
+ ( 36G*)) A +
8 = 7
F B 8
NIGY)) 6
1y
1 G¥) 0)>
G(™))
78 @ + $36G())) 8' 78 @
+ 9 G*))
8 +
+ F) HJG()))
+ 5)
9
)"
GI$*))
78 6 < H3GI"))) 8 ¢ B¢ 78 6
+ 8
7
<
G*$))) I(I>= )% I* 14
Yoo = #
53 1114 % @
/
#
G!$)))
/ "2I1E )" @
6
) 6 tHO ) @
6 C + '
= 7 )%
78 G!"))) 8 ¢ B¢ 78
g’
<
o
78 = $3G())) 8 7 78 = @
$ 7
G")))




6 Budget 7
<
' G1"))) 8 @
8
7 B¢
<
O1))
Subtotal:
£129000
A
78 G! %)) Bt A
1 0)>
5 ? / Bt | @
< O)#
78
Subtotal: £1,500
Total: £151,500
6.2 Distribution of Research Outputs
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Each country will incorporate in their activity and 5-year plans a plan for output dissemination, which will in
turn be reflected in the overall Research Communication Strategy. Dissemination will be a constant strand
throughout the project. There will be both nationally and internationally published outputs from the research,
presenting opportunities for individual, group, and cross-national authorships.
distributed electronically via the website.

6.3 Communication Capacity-Building
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All outputs will also be
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6.4. Measuring Impact/Success
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